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(25) What procedures should be in
place to prevent potential inaccurate or
fraudulent claims regarding feedstock
production practices or chain of custody
claims, how should monitoring occur to
identify such inaccurate claims, and
what should the remedy be when such
inaccurate claims are discovered?

(26) What preemptive measures are
appropriate to guard program integrity
against both potential intentional fraud
and inadvertent reversal or nonaccrual
of credited GHG emissions benefits?

William Hohenstein,

Director, Office of Energy and Environmental
Policy.

[FR Doc. 2024—-14126 Filed 6—26—24; 8:45 am]
BILLING CODE 3410-GL-P

DEPARTMENT OF COMMERCE

Office of the Secretary
[Docket No.: 240612-0157]

Public Availability of Department of
Commerce FY 2022 Service Contract
Inventory Data

AGENCY: Office of the Secretary,
Department of Commerce.
ACTION: Notice of public availability.

SUMMARY: In accordance with section
743 of division C of the Consolidated
Appropriations Act of 2010, the
Department of Commerce (DOC) is
publishing this notice to advise the
public of the availability of the Fiscal
Year (FY) 2022 Service Contract
Inventory data, a report that analyzes
DOC’s FY 2022 Service Contract
Inventory and a plan for the analysis of
FY 2023 Service Contract Inventory.
ADDRESSES: The Department of
Commerce’s FY 2022 Service Contract
Inventory is included in the
government-wide inventory available at:
https://www.acquisition.gov/service-
contract-inventory, which can be
filtered to display the FY 2022
inventory for each agency. In addition to
the link to access DOC’s FY 2022 service
contract inventory, the FY 2022
Analysis Report and Plan for analyzing
the FY 2023 data is on the Office of
Acquisition Management homepage at
the following link: https://
www.commerce.gov/oam/resources/
service-contract-inventory.

FOR FURTHER INFORMATION CONTACT:
Questions regarding the service contract
inventory should be directed to Virna
Winters, Executive Director, Acquisition
Policy, Oversight and Workforce at 202—
482-4248 or vwinters@doc.gov.
SUPPLEMENTARY INFORMATION: The
service contract inventory provides

information on service contract actions
over $150,000 made in FY 2022. The
information is organized by function to
show how contracted resources are
distributed throughout the agency. The
inventory has been developed in
accordance with guidance on service
contract inventories issued on
November 5, 2010, by the Office of
Management and Budget’s Office of
Federal Procurement Policy (OFPP) and
Federal Acquisition Regulation (FAR)
4.17. DOC is publishing this notice to
advise the public of the availability of
the FY 2022 Service Contract Inventory
data and a plan for the analysis of FY
2023 Service Contract Inventory.

Olivia J. Bradley,

Senior Procurement Executive and Director
for Acquisition Management.

[FR Doc. 2024-14118 Filed 6-26—-24; 8:45 am]
BILLING CODE 3510-DT-P

DEPARTMENT OF COMMERCE
International Trade Administration

Corporation for Travel Promotion
Board of Directors

AGENCY: International Trade
Administration, U.S. Department of
Commerce.

ACTION: Notice of an opportunity for
travel and tourism industry leaders to
apply for membership on the Board of
Directors of the Corporation for Travel
Promotion (Corporation).

SUMMARY: The Department of Commerce
(Department) is currently seeking
applications from travel and tourism
leaders from specific industry sectors
for membership on the Board of
Directors (Board) of the Corporation
(doing business as Brand USA). The
purpose of the Board is to guide the
Corporation on matters relating to the
promotion of the United States as a
travel destination and communication
of travel facilitation issues, among other
tasks.

DATES: All applications must be
received by the National Travel and
Tourism Office by close of business on
Friday, September 6, 2024.

ADDRESSES: Please submit application
information by email to CTPBoard@
trade.gov.

FOR FURTHER INFORMATION CONTACT: Curt
Cottle, National Travel and Tourism
Office, U.S. Department of Commerce;
telephone: 202—482—-4601; email:
CTPBoard@trade.gov.

SUPPLEMENTARY INFORMATION: The
Travel Promotion Act of 2009 (TPA) was
signed into law on March 4, 2010, and

was amended in July 2010, December
2014, and again in December 2019. The
TPA established the Corporation as a
non-profit corporation charged with the
development and execution of a plan to
(A) provide useful information to those
interested in traveling to the United
States; (B) identify and address
perceptions regarding U.S. entry
policies; (C) maximize economic and
diplomatic benefits of travel to the
United States through the use of various
promotional tools; (D) ensure that
international travel benefits all States,
territories of the United States, and the
District of Columbia; (E) identify
opportunities to promote tourism to
rural and urban areas equally, including
areas not traditionally visited by
international travelers; (F) give priority
to countries and populations most likely
to travel to the United States; and (G)
promote tourism to the United States
through digital media, online platforms,
and other appropriate mediums.

The Corporation is governed by a
Board of Directors, consisting of 11
members with knowledge of
international travel promotion or
marketing, broadly representing various
regions of the United States. The TPA
directs the Secretary of Commerce (after
consultation with the Secretary of
Homeland Security and the Secretary of
State) to appoint the Board for the
Corporation.

At this time, the Department will be
selecting four individuals with the
appropriate expertise and experience
from specific sectors of the travel and
tourism industry to serve on the Board
as follows:

1. One member having appropriate
expertise and experience as a State
Tourism Office representative;

2. One member having appropriate
expertise and experience as a City
Convention and Visitors’ Bureau
representative;

3. One member having appropriate
expertise and experience in the Hotel
Accommodations sector; and

4. One member having appropriate
expertise and experience in the
Restaurant sector.

To be eligible for Board membership,
individuals must have international
travel and tourism marketing
experience, and be a current or former
chief executive officer, chief financial
officer, or chief marketing officer or
have held an equivalent management
position. Additional consideration will
be given to individuals who have
experience working in U.S.
multinational entities with marketing
budgets, and/or who are audit
committee financial experts as defined
by the Securities and Exchange
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Commission (in accordance with 15
U.S.C. 7265). Individuals must be U.S.
citizens and, in addition, cannot be
federally registered lobbyists or
registered as a foreign agent under the
Foreign Agents Registration Act of 1938,
as amended.

Members of the Board are selected, in
accordance with applicable Department
guidelines and after consultation with
the Secretaries of State and Homeland
Security, based on their ability to carry
out the objectives of the Board and as
set forth above. The diverse membership
of the Board assures perspectives
reflecting the breadth of the Board’s
responsibilities and, where possible, the
Department will also consider the
ethnic, racial, and gender diversity and
various abilities of the United States
population.

Those selected for the Board must be
able to meet the time and effort
commitments of the Board. Board
members serve at the discretion of the
Secretary of Commerce (who may
remove any member of the Board for
good cause). The terms of office of each
member of the Board appointed by the
Secretary shall be three (3) years. Board
members can serve a maximum of two
consecutive full three-year terms. Board
members are not considered Federal
government employees by virtue of their
service as a member of the Board and
will receive no compensation from the
Federal government for their
participation in Board activities.
Members participating in Board
meetings and events may be paid actual
travel expenses and per diem by the
Corporation when away from their usual
places of residence.

Individuals who want to be
considered for appointment to the Board
should submit the following
information by the Friday, September 6,
2024, deadline to the email address
listed in the ADDRESSES section above:

1. Name, title, and personal resume of
the individual requesting consideration,
including address, email address, and
phone number.

2. A brief statement of why the person
should be considered for appointment
to the Board. This statement should also
address the individual’s relevant
international travel and tourism
marketing experience and audit
committee financial expertise, if any,
and indicate clearly the sector or sectors
enumerated above in which the
individual has the requisite expertise
and experience. Individuals who have
the requisite expertise and experience in
more than one sector can be appointed
for only one of those sectors.
Appointments of members to the Board

will be made by the Secretary of
Commerce.

3. An affirmative statement that the
applicant (1) is a U.S. citizen, (2) is not
a federally-registered lobbyist and
further, and (3) is not required to
register as a foreign agent under the
Foreign Agents Registration Act of 1938,
as amended.

4. A statement acknowledging that the
applicant is or is not an audit committee
financial expert as defined by the
Securities and Exchange Commission
(in accordance with 15 U.S.C. 7265).

Curtis Cottle,

Senior Policy Advisor/Team Lead for
Outreach and Engagement, National Travel
and Tourism Office.

[FR Doc. 2024-14083 Filed 6-26—24; 8:45 am]
BILLING CODE 3510-DR-P

DEPARTMENT OF COMMERCE

National Oceanic and Atmospheric
Administration

Agency Information Collection
Activities; Submission to the Office of
Management and Budget (OMB) for
Review and Approval; Comment
Request; West Coast Region Gear
Identification Requirements

The Department of Commerce will
submit the following information
collection request to the Office of
Management and Budget (OMB) for
review and clearance in accordance
with the Paperwork Reduction Act of
1995, on or after the date of publication
of this notice. We invite the general
public and other Federal agencies to
comment on proposed, and continuing
information collections, which helps us
assess the impact of our information
collection requirements and minimize
the public’s reporting burden. Public
comments were previously requested
via the Federal Register on April 2,
2024, during a 60-day comment period.
This notice allows for an additional 30
days for public comments.

Agency: National Oceanic and
Atmospheric Administration,
Commerce.

Title: West Coast Region Gear
Identification Requirements.

OMB Control Number: 0648—0352.

Form Number(s): None.

Type of Request: Regular Submission
[Extension of a current information
collection].

Number of Respondents: 942.

Average Hours per Response: 15
minutes per marking.

Total Annual Burden Hours: 848.

Needs and Uses: This request is for
extension of a currently approved

information collection. The success of
fisheries management programs
depends significantly on regulatory
compliance. The requirements that
fishing gear be marked are essential to
facilitate enforcement. The ability to
link fishing gear to the vessel owner or
operator is crucial to enforcement of
regulations issued under the authority
of the Magnuson-Stevens Fishery
Conservation and Management Act. The
marking of fishing gear is also valuable
in actions concerning damage, loss, and
civil proceedings. The regulations
specify that fishing gear must be marked
with the vessel’s official number,
Federal permit or tag number, or some
other specified form of identification.
The regulations further specify how the
gear is to be marked (e.g., location and
color). Law enforcement personnel rely
on gear marking information to assure
compliance with fisheries management
regulations. Gear that is not properly
identified is confiscated. Gear violations
are more readily prosecuted when the
gear is marked, and this allows for more
cost-effective enforcement. Gear
marking helps ensure that a vessel
harvests fish only from its own traps/
pots/other gear and the gear are not
illegally placed. Cooperating fishermen
also use the gear marking numbers to
report suspicious or non-compliant
activities that they observe, and to
report placement or occurrence of gear
in unauthorized areas. The identifying
number on fishing gear is used by the
National Marine Fisheries Service
(NMFS), the United States Coast Guard
(USCG), and other marine agencies in
issuing regulations, prosecutions, and
other enforcement actions necessary to
support sustainable fisheries behaviors
as intended in regulations. Regulation-
compliant fishermen ultimately benefit
from these requirements, as
unauthorized and illegal fishing is
deterred, and more burdensome
regulations are avoided.

Affected Public: Business or other for-
profit organizations.

Frequency: Every 5 years.

Respondent’s Obligation: Mandatory.

Legal Authority: Fixed-gear marking
requirements are set forth in the
regulations implementing the Pacific
Coast Groundfish Fisheries Management
Plan at 50 CFR 660.219 and 660.319.

This information collection request
may be viewed at www.reginfo.gov.
Follow the instructions to view the
Department of Commerce collections
currently under review by OMB.

Written comments and
recommendations for the proposed
information collection should be
submitted within 30 days of the
publication of this notice on the
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